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English

Bar Chart (Column Chart)
Line Chart (Line Graph)
Pie & Doughnut Chart
Stacked Bar Chart

Area Chart

Scatter Plot & Bubble Chart

Waterfall Chart

Funnel Chart

Radar Chart (Spider Chart)
Histogram

Gantt Chart & Timeline

Combination Chart (Combo Chart)
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¥4 7 7 Bar Chart (Column Chart)
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Product A vs Product B
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Market Share by Region
FY2026
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1-1 s 0000
This bar chart compares sales across four regions.
COETZ7IF400MRICH/-2F/LEEZ R LTWET,

KEY compare A across B A% B&{ATLLE T %

KEY region i

1-2 sx 00000
Product A outperformed Product B by 20 percent.
HRAZRREBE20% LA B /17y —v v X %&Rm L E L7,

KEY outperform ~% E[a|2miE%n HT

KEY by 20 percent 20% DET

1-3 =0 0000

Notice how North America accounts for the largest
bar.
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Headcount by Department 1-4 zx=00000

As of July 2026

0 s There is a striking contrast between the two
departments.
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Number of staff
@
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KEY a striking contrast [517 - 7-3f b

KEY department (M

Sales R&D
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1 This bar chart compares sales across four regions.

2 Product A outperformed Product B by 20 percent.

3 Notice how North America accounts for the largest bar.

4 There is a striking contrast between the two departments.
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1-4 ' department #BFI
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ITNERS F 7 Line Chart (Line Graph)
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Monthly Active Users 2-1 zx=00000

FY2026 (thousand)
90

a2k This line chart illustrates our monthly user growth.
ZOINET T 715, BROA—Y —RERZRLTVET,

KEY illustrate ~% (X<T) "9

a0 KEY monthly growth A XU
0
Jan  Feb  Mar  Apr  May  Jun Jul Aug Sep  Oct  Nov  Dec
Quarterly Recovery 2-2 zx=00000
Revenue index
10 aT ST After a sharp drop in Q1, the line steadily climbed
climbed back back.

75

FIMFIICBE LR, 77 70RIFBERICKHEBEL £ L7,

KEY asharpdrop =%

KEY climb back #FHEY

Overall Trend 2-3 =0 0000

Revenue (million USD)

Overall, we can see a clear upward trajectory.
2RE LT, BESEBLNY ORKRERARTENE T,

upward trajectory.

KEY Overall, &k & LT

d | KEY upward trajectory %42 7Y 0#5E




Seasonal Slowdown zx=00000

Orders (thousand)

The curve flattened out during the summer months.
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flattened out

60 -~ @ PR

KEY flatten out #(EL (272

KEY the summer months E D #H A
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1 This line chart illustrates our monthly user growth.

2 After a sharp drop in Q1, the line steadily climbed back.
3 Overall, we can see a clear upward trajectory.

4 The curve flattened out during the summer months.
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Fs57 - F=73YR Pic& Doughnut Chart

I EWEIB 2FICNTI2EEROBML (Bl - AR

Users by Device 3-1 zx=00000
FY2026
As you can see from this pie chart, mobile users
Mobile dominate.
62%
® Desktop ZOMATZ77hobhb L5, ENMLI—Y-NERELEDHT
® Tablet WE 9,

12%

KEY Asyou can see from... ~H0ohh 2 &I

KEY dominate K¥% &%

Revenue by Product Line 3-2 zx=00000
FY2026
This green slice accounts for over 45% of total
overasn 9

@ Product Green revenue.
46%

® Product Blue TDFDRT AR (B4D) AHRIUNEEDIS% U LA SEHTWE T,
24%
Product Gold
18% KEY slice (75 70) BEOIHED

@ Others

12%

KEY account for ~% 5%

Market Share 3-3 =x00000
FY2026
The remaining portion is divided among smaller
Our company com petitors.
58%
® Competitor B Y OB NEELEFEEMITICODINTOET,
@ Competitor C
1% KEY the remaining portion %! OE%
@ Competitor D
9%
. s KEY be divided among ~®fETHhNn%

the remaining portion




00000

The breakdown highlights our main market

Breakdown by Segment
Doughnut chart

Enterprise seg ments.

38%
" sus ZORNRIE, BHOFELHGEEI/A Y PEBRALTOHES,
@ Public

20% KEY breakdown iR

@ Others

12%

KEY market segment 5t 7 X >

BEoW—HMRERTIC, 4X%ZBELTES

1 Asyou can see from this pie chart, mobile users dominate.

2 This green slice accounts for over 45% of total revenue.

3 The remaining portion is divided among smaller competitors.

4 The breakdown highlights our main market segments.
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O ©EHLEFESF 7 stacked Bar Chart
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Total Sales by Channel
FY2026 (million USD)
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4-1 200000
This stacked bar chart displays total sales by channel.
COEHREFETZ 713, FrrARoRTLEERLTVET,

KEY display *=x=97 %

KEY by channel 7 v 3 /L5lIC

) 200000

Notice how the online segment expands within each
bar.
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U

KEY expand #: K9 %

KEY within each bar Z Wz oEDOHFT

4-3 =0 0000

While total volume grew, the retail proportion
shrank.
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KEY While... ~92%2—A7T

KEY proportion / shrink %5 /#E/)\3 %




Contribution to the Whole 4-4 zx=00000

FY2026

Each segment shows the individual contribution to

- the whole
78 BEIAY MIRERICHT 2EFERMEZ RLTOET,

80

40

KEY contribution to the whole =k~ EHE

Revenue (million USD)

34
40
0

APAC EMEA Americas
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1 This stacked bar chart displays total sales by channel.

2 Notice how the online segment expands within each bar.
3 While total volume grew, the retail proportion shrank.

4 Each segment shows the individual contribution to the whole.
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Accumulated Volume 5-1 zx=00000

FY2026 (thousand units)

120

The shaded area represents our total accumulated
volume.
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KEY shaded area f@#F = 7-981

Volume (thousand)

shaded area

KEY accumulated volume Z&EE

Jan  Feb  Mar  Apr  May Jun  Ju  Aug  Sep Oct Nov  Dec
M Total volume

Us vs Competitor 5-2 zx=00000
Revenue (million USD)
0 This area chart illustrates the gap widening over
time.
ZOTVTFrv—blE BHEOBBE &EHIKRENLL 2HRT%

% RLTWET,

gap widening

KEY the gap widening &=751'% Z &

P

KEY over time FEDE@EE &4 (2

Jan Feb  Mar  Apr  May  Jun Jul Aug  Sep  Oct  Nov  Dec
I Competitor Our company
Total Market Size 5-3 500000
billion USD
o The total market size has expanded significantly.
. miSer0RE (AR PRBICHERLE LT,
KEY expand significantly KXiEICILAT %

70
g KEY market size 35#1%

35 expanded significantly
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B Market size



Cumulative Growth
FY2026 (million USD)
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zx00000
The cumulative growth is clearly visible in this graph.
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KEY cumulative growth ZEH74E

KEY clearly visible &>z R THNn%
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The shaded area represents our total accumulated volume.

This area chart illustrates the gap widening over time.

The total market size has expanded significantly.

The cumulative growth is clearly visible in this graph.
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e Bt - /N7IVF ¥ — b Scatter Plot & Bubble Chart
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Revenue (thousand USD)

Ad Spend vs Revenue
Each dot = one campaign

100
strong positive correlation

75 0@
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0 35

Ad spend (thousand USD)

Market Cap by Company

Bubble size = market cap

100 -
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75

50

m
@

G
°

Response Time vs Score
Each dot = one store

100

outlier @
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main cluster
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DA
(] ..~
D)
®
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0 35

Response time (min)

6-1 200000

This scatter plot reveals a strong positive correlation.
ZOBMAERIE, BOEOCHEBERERERLTVETD,

KEY reveal A5 M ICT 5

KEY positive correlation 1F®D7HE]

6-2 200000

Each bubble's size indicates the company's market
cap.

ENRTILDRESZ, ZOREOEMBEZELTVET,

KEY indicate =9

KEY market cap [Ffffif%8

6-3 =0 0000

Notice these outliers situated far from the main
cluster.

AA4v 7 2% (EH) HoBENMIBICH 2ANEIC TR
EEL,

KEY outlier #ME

KEY main cluster =Z 74 EH




Variable X vs Variable Y m zx=00000

No clear pattern

Rl e e There is no direct relationship between these two
. variables.

o IND20DEHMICEENLBRIEIRONEEA,

° KEY direct relationship [E§%/)7: B R4

KEY variable Z %%

BEoL —MRERTIC, AXZBLTES

1 This scatter plot reveals a strong positive correlation.

2 Each bubble's size indicates the company's market cap.
3 Notice these outliers situated far from the main cluster.

4 There is no direct relationship between these two variables.
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) F—R—7 F—IVE| Waterfall Chart
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Profit (million USD)

Profit (million USD)

Profit (million USD)

Start

Start

Profit Variance
million USD
+1.4 -1.8
i ""- - 0.8
| 8
Sales Price Cost SG8A Net
Cost Impact
million USD

costincrease cost increase

+1.4 -1.8
- 0.8
|| 8
Sales Price Cost SG8A Net
From 5 Million to 8 Million
million USD

+1.4 -1.8

|| 8

Sales Price Cost SG8A Net

7-1 sx 00000
This waterfall chart breaks down our profit variance.

TDTF—R—T7 5 —ILHIFMBEDOES (ERER) 20 LTW
9,

KEY break down %3 %

KEY profit variance 70 =%

7-2 gx0 0000
The red bars show cost increases, offsetting sales
gains.

FROBEFEIX MEMERL, THBEBEZLTVWET,

KEY offset #H7%3 %

KEY sales gains 5T D019

7-3 00000

Starting at 5 million, we arrived at a net total of 8
million.

500 o HFE L. =ERICHIET800A ICEEL £ L 7=,

KEY starting at... ~" o HFELT

KEY a net total of ... fizt~




Step-by-Step Impact zx=00000

million USD

B . y The step-by-step impact is clearly laid out here.
g < B0 . B A BN T Z CIHRICRRENTLET,
‘ T s

KEY step-by-step EX[&H)7x

Profit (million USD)

KEY be laid out ‘"= CTWL %

Start Sales Price Cost SG8A Net
step 1 step 2 step 3 step 4
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1 This waterfall chart breaks down our profit variance.

2 The red bars show cost increases, offsetting sales gains.
3 Starting at 5 million, we arrived at a net total of 8 million.

4 The step-by-step impact is clearly laid out here.
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e 7 7RIVF ¥ — P Funnel Chart
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Conversion Funnel 8-1 zx=00000

FY2026

This funnel chart shows user drop-off at each stage.

Visitors 100,000

DT 7xIINTF v —bEIBREETOI -V —BRAERLTWET,

Sign-ups -62%
KEY drop-off #ift
Trials -58%
KEY at each stage “E:fET
Checkout -44%

Paying customers

Conversion Funnel 8-2 200000
FY2026
. roa000 The major bottleneck occurs during the checkout
phase.
Sign-ups 38,000

BADHR LAy 7 IEREFREORETHEELTVES,

Trials 16,000 o = =
KEY bottleneck 7ty 7 - HEEZ Y

Checkout - bottleneck
KEY checkout phase 775 Fi & D

Paying customers 5,000
Lead to Customer 8_3 LE?E)% D D D D D
FY2026
- ovams Only 5% of leads convert into paying customers.
BAABEEDOOTHNOUNERBEEACEEE (I "=Y3V) L
Sign-ups 38,000 32 _a_
e 16,000 KEY lead BAKEE
Checkout 9,000
KEY convertinto ~~Exiid %

Paying customers 5,000 only 5%



Top of the Funnel m zx=00000

FY2026

We need to improve retention at the top of the
Visitors 100,000
funnel.
oot 77 AADLER (MEERE) TOMBRERALSEILEN DY
improve retention here
’ Trials 16,000 35 To
Checkout 9,000 KEY retention {53
Paying customers 5,000 KEY the top of the funnel 7 7% /)L® L
e N

BEoW—HMRERTIC, 4X%ZBELTES

1 This funnel chart shows user drop-off at each stage.

2 The major bottleneck occurs during the checkout phase.
3 Only 5% of leads convert into paying customers.

4 We need to improve retention at the top of the funnel.
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a L—&—F¥— P Radar Chart (Spider Chart)
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Product Comparison 9-1 zx=00000

5 criteria
s This radar chart compares product features across
oot five criteria.
Cost efficiency Usability : U) l/_ﬁ_—T_ v — |\ Li5/)®%;—¢—f@ﬁ%ﬁg%tt$§é [./T L\ i_‘;—o
KEY feature H#E - 5
KEY criteria =T(lZEAE
Support Speed

Our Strengths 9-2 zx=00000

5 criteria
e Our product excels in security and usability.
Our product
’ LHOWBELF 1) T4 EEVPTIOEETHETTVET,
Cost efficiency Usability KEY excel in . L: = 'C’C L Z)
KEY usability £ P9 &
excels in security
and usability
Support Speed
Balance Comparison 9-3 =5 00000
Ours vs Competitor B
s Notice the balanced shape compared to competitor
I corer B.
BEBELELTAT Y ROBNLR (BE) IcJEBE RS

Uy,

KEY balanced shape /\7 > X DOEUIT-F

balanced shape .
vs spiky competitor KEY compared to —~ & J:t/\\ <

Support Speed




Weakest Dimension m zx=00000

5 criteria

Security

Cost efficiency remains our weakest dimension.

BRAMNMENMKA L LTHEORD BV IHEEER T,

Our product

Cost efficiency Usability

KEY cost efficiency % FifuhE

KEY dimension T{fi&H

cost efficiency = 40

Support Speed

BEoL —MRERTIC, AXZBLTES

1 This radar chart compares product features across five criteria.
2 Our product excels in security and usability.

3 Notice the balanced shape compared to competitor B.

4 Cost efficiency remains our weakest dimension.
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EXFS T L Histogram
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Age Distribution of Buyers
FY2026

40

Number of buyers (thousand)

18-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60+

Age

Age Distribution
Bell-shaped curve

40

bell-shaped curve

Number of buyers (thousand)

18-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60+

Age

Peak Concentration
25 to 34 years old

40

Number of buyers (thousand)

18-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60+

Age

10-1 200000

This histogram displays the age distribution of
buyers.

CDERNTTLIZBAZEOEHBPHERLTVWET,

KEY distribution 7

KEY buyer fEA%E

10-2 sx 00000
The data forms a classic bell-shaped curve.

TRIFRBNLLA—T (ERAH) 2R LTHET,

KEY form 7Z20< %

KEY bell-shaped curve ~JLADER{R

10-3 =0 0000

The peak concentration lies between 25 and 34 years
old.

BEHLERLTVWAE— 725D O3M4ROMICAIBE LTWET,

KEY peak concentration &4 5/ LTL 5%

KEY lie between ~®fICH 5




Skewed Distribution =5

Toward younger users
The distribution is heavily skewed toward younger
users.

skewed toward younger ﬁ#ﬁii%i@l—#—@u 6:j< % < {E ->TW 32 g_o

KEY be skewed toward ~I(ZfR>C\L%

KEY heavily K=<

18-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60+

BEoL —MRERTIC, AXZBLTES
This histogram displays the age distribution of buyers.
The data forms a classic bell-shaped curve.
The peak concentration lies between 25 and 34 years old.

The distribution is heavily skewed toward younger users.

CHOEDEERR 8
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10-1  distribution paiisl
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10-2 ' bell-shaped curve ~ILELO) R
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10-4  heavily KR&EL

AE (BDDEZBTHEIAS, FOHF - ORBIZBEEHZ 5H)




HYbF¥—b /) ZBAL T A Gantt Chart & Timeline

I EWEZA AV b0EH RV a2 - AR =V

Planning

Development ph.1

Development ph.2

Testing

Launch prep

Planning

Development ph.1

Development ph.2

Testing

Launch prep

Planning

Development ph.1

Development ph.2

Testing

Launch prep

Project Roadmap
Q3 FY2026

Jul Aug Sep

Schedule Overlap
Development ph.2 / Testing

Jul Aug Sep

overlap

Progress Check
On schedule for the October launch

Jul Aug Sep

TODAY

Oct

Oct

Oct

11-1 sx 00000
This Gantt chart outlines our project roadmap for Q3.

ZOHAY b Fr—hE, BIEFEHoO A /b —Fxy 7D
MEARLTWET,

KEY outline #Z% <9

KEY roadmap 17725

11-2 sx 00000
Development phase two overlaps with testing.
A7t — X227 AP IRE-HEELTVES

KEY overlap with ~&E%Ed %

KEY phase Ii2 - Ef&

11-3 =0 0000

We are currently right on schedule for the October
launch.

BWE 0B Y —XICATTHh L) EFEBY EATHET,

KEY right on schedule % &5 &FiE#EY T

KEY launch U —Xx - %535




Key Milestone
Critical decision point

Jul

Planning -

Aug Sep

Development ph.1 -

Development ph.2

Testing

Launch prep

11-4 500000
o This milestone represents a critical decision point.

TDRAINR S —=VIEEABBBRERA Y PEEKLTWET,

KEY milestone £iF - ZiES

KEY decision point ZEREDHA >~ k

milestone

-

BEoW—HMRERTIC, 4X%ZBELTES

1 This Gantt chart outlines our project roadmap for Q3.

2 Development phase two overlaps with testing.

3 We are currently right on schedule for the October launch.

4 This milestone represents a critical decision point.

| COEDEERR 8
No Expression
11-1  outline
11-1 ' roadmap
11-2 ' overlap with
11-2 ' phase
11-3 | right on schedule
11-3 | launch
11-4 ' milestone

11-4 decision point

=R

BEZRY

TIER
~CtEETD

Tig - BB
HEOEFERY T

U —2 - 355

AE (BHPDRETEI LS, COHE - CORBICBEMR )




t25E& 77 7 Combination Chart (Combo Chart)

I FWEZS 2MORLZEN (BS77+iniRs 7 7) OBERRK

Sales volume (million USD)

14

105

70

35

Sales Volume and Profit Margin
FY2026

0

[el] Q2 Q3
I Sales volume (bar) Il Profit margin (line)

Q4

14%

10%

Sales volume (million USD)

140

105

70

35

Secondary Y-Axis

Profit margin (%) on the right

Q2
I Sales volume (bar) Il Profit margin (line)

18%

14%

10%

Sales volume (million USD)

140

105

70

35

Volume Up, Margin Down
FY2026

volume rose A
margin dipped ¥

el Q2 Q3
I Sales volume (bar) Il Profit margin (line)

Q4

14%

10%

12-1 sx 00000
Bars show sales volume while the line tracks profit
margin.

W77 735 EtEma Rl INRT 7 7 I3 RRDHBZZE > TL
ESI

KEY track ##&%E5

KEY profit margin 72535

12-2 s 0000
Please refer to the secondary Y-axis on the right.
ERIoE2YE (G#) 2 ISRV,

KEY referto ~%Z<H1B4 %

KEY secondary Y-axis Z52Y&h

12-3 00000
Even as volume rose, the profit margin dipped.
T () pEMLA—AT, fEE B WAL ELL

KEY Evenas.. ~92%5—A5T

KEY dip —HIICTA %




Relationship at a Glance =5

This combination graph highlights the relationship

130

; clearly.

112
18.0% 119:% | COEETZ 7. TORERERESNL YT CERALTVLET,
82 |

e ‘ KEY highlight %377+ %

13]6%
KEY relationship #H7 (%

a1 Q2 Qs Q4

Sales volume (bar) Profit margin (lin)

BEoW—HMRERTIC, 4X%ZBELTES
Bars show sales volume while the line tracks profit margin.
Please refer to the secondary Y-axis on the right.
Even as volume rose, the profit margin dipped.

This combination graph highlights the relationship clearly.

CHOEDEERR 8
No Expression =

12-1 | track HBZED
12-1 | profit margin EES

12-2  refer to ~ % BB
12-2 secondary Y-axis 2V

12-3  Evenas .. ~T2-HT
12-3  dip — BT A
12-4  highlight SV fel el
12-4  relationship 1HE Btk

AE (BDDEZBTHEIAS, FOHF - ORBIZBEEHZ 5H)




—

k] T— X 3K Data Table & Matrix

I EWEZS FHMLEBET —20RE - LHEEO—EHR

Key Financial Metrics 13-1 zx=00000

FY2026 (million USD)

This table summarizes the key financial metrics.

Metric Americas EMEA APAC Total

CORBTIBLGHBIREZELODTVLET,
Revenue 520 310 268 1,098
Growth a2 o . . KEY summarize /9% - £&95%
Op. profit 88 41 52 181 . . .

KEY financial metrics B175751%

Margin 16.9% 13.2% 19.4% 16.5%
Next-year plan 560 325 310 1,195

Regional Comparison 13-2 zx=00000

The third column: APAC
third column

If you look at the third column, APAC shows positive

Metric Americas EMEA APAC Total
growth.
Revenue 520 310 268 1,098 e - 2 pS P — N _
JBNEERZ & TOTREFRAN T T AMRERLTVWET,
Growth +4% -2% +12% +5%
_ KEY the third column 375
Op. profit 88 41 52 181
Margin 16.9% 13.2% 19.4% 16.5% KEY positive growth 7° 5 2 5@%
Next-year plan 560 325 310 1,195
Next-Year Projection 13-3 00000

The bottom row
bottom row = projected total for next year

The bottom row indicates our projected total for

Metric Americas EMEA APAC Total

next year.
Revenue 520 310 268 1,098 L - _

R MTIEREEDOFEREFFERLTVES,
Growth +4% -2% +12% +5%

KEY the bottom row & 717

Op. profit 88 41 52 181
Margin 16.9% 13.2% 19.4% 16.5% KEY projected total Fi84:+

Next-year plan 560 325 310 1,195




Highlighted Figure 13-4 zx=00000

FY2026 (million USD)
look here

Let me direct your attention to the highlighted

Metric Americas EMEA APAC Total

figure.
Revenue 520 310 268 1,098 _ s SN N
NATARENFHFICTEEVLLEELVWERVET,
Growth +4% -2% +12% +5%
KEY direct your attentionto ~|(Z/TH LT /=7<
Op. profit 88 41 52 181
Margin 16.9% 13.2% 19.4% 16.5% KEY figure ?ﬁ?
Next-year plan 560 325 310 1,195
( )

BEoW—HMRERTIC, 4X%ZBELTES

1 This table summarizes the key financial metrics.

N

If you look at the third column, APAC shows positive growth.
3 The bottom row indicates our projected total for next year.

4 Let me direct your attention to the highlighted figure.

- J

|:®E®EE§E8

No Expression =
13-1 summarize ENTH-FLDHB
13-1  financial metrics AT 1EIE
13-2 ' the third column 35IH
13-2 ' positive growth 77 AR
13-3 | the bottom row & T
13-3 | projected total FREH
13-4 direct your attention to ~IEB LTV
13-4 figure e

AE (BDORETHEILS, FOBF - YOMBICBEHMZ BH)




527L—X —K (BHFzv %)

I BLTHICHTODO—ETY, 1FT2DIC1001F L, bETERD, HEEFRBEORICRILZIITREY £7,

No

Phrase / 1R

1. #4577 Bar Chart (Column Chart)

1-1

1-2

1-3

1-4

This bar chart compares sales across four regions.
ZOET T 74 OOMIFICHh BT EA B LTWET,

Product A outperformed Product B by 20 percent.
HEBAFBREBE20% A5 /X7 —~v v X% R L E LT,

Notice how North America accounts for the largest bar.
kL FmEREWVE BADYT) Z2LHTLERICTERLZE L,

There is a striking contrast between the two departments.
2D DERFIDMICIFBIL > AR o £ 9,

2. i8S F 7 Line Chart (Line Graph)

2-1

2-2

2-3

2-4

This line chart illustrates our monthly user growth.
ZOINERT T 7. BROI-Y—RERZRLTVET,

After a sharp drop in Q1, the line steadily climbed back.
FIOFHRICBELE, 77 70RIEBEREICHELEL £ L7,

Overall, we can see a clear upward trajectory.
ke LT, PlBAR LAY ORRERA’ R TN ET,

The curve flattened out during the summer months.
EoHH ABITHEIEASEITVHER L £ L,

3.M7 77+ F—7FYE Pie & Doughnut Chart

3-1

3-2

3-3

3-4

As you can see from this pie chart, mobile users dominate.

ZOMTZT7hobhbEIC, ENALI-HF-AERELEHTVET,

This green slice accounts for over 45% of total revenue.
ZORDRAT AR (EBH) MG DA LZE SHTUVET,

The remaining portion is divided among smaller competitors.
EY DRSS ZNRRAEFEAMBALICA AN TWET,

The breakdown highlights our main market segments.
ZORNRIE, BHOIRLATH LI bERALTVWET,

4. 1 &H EIFH#ES T 7 Stacked Bar Chart

4-1

This stacked bar chart displays total sales by channel.
ZOBEH LB T 71, FralflofEEzRLTVES,

i
i
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00000



No

4-2

4-3

4-4

Phrase / 1R

Notice how the online segment expands within each bar.
BEBEORTEF Y 742XV PP ALTLSRICTEBLZE L,

While total volume grew, the retail proportion shrank.
WEEEMLIZbon, EHERTOEESIEHENLE LT,

Each segment shows the individual contribution to the whole.
Fr AV MEREICET 2EFEREERLCVET,

5757 /TUF7F+¥—bF AreacChart

5-1

5-2

5-3

5-4

The shaded area represents our total accumulated volume.
MBENT SN, BHOMBREARY 2 —LERLTVLET,

This area chart illustrates the gap widening over time.
ZOTVTFrv—hld, BEOBBE EHITKRELNLENIHEFERLTVLET,

The total market size has expanded significantly.
s EORKE (@E) »RIBEICHEARALE L,

The cumulative growth is clearly visible in this graph.
RENBRENZ DT T 7 CHIEICERTEEY,

6. BI#5X - /ST F v — b Scatter Plot & Bubble Chart

6-1

6-2

6-3

6-4

This scatter plot reveals a strong positive correlation.
ZOBMERIE, ROIEOHEBEBERERLTVES,

Each bubble's size indicates the company's market cap.
BNTNDORES G, TOREORKMME LR LTLET,

Notice these outliers situated far from the main cluster.
XA o5 2% () DoBNAIBICHZANEICTEBLZE W,

There is no direct relationship between these two variables.
IND2ODEHHEICEENLEREIIRONELA,

7. 74#—3R—7 F—JVE Waterfall Chart

7-1

7-2

7-3

7-4

This waterfall chart breaks down our profit variance.
IOV F—R—7 = LRIEFEDES (BRER) 2HBLTWET,

The red bars show cost increases, offsetting sales gains.
TROMEIF AR MEMZRL, TLEEEERLTLET,

Starting at 5 million, we arrived at a net total of 8 million.
5000 o HFE L. =ERIICHEET800ICEEL £ L7,

The step-by-step impact is clearly laid out here.
BN ENZ Z THEICRRINTLET,

8. 77 &IV F ¥ —F Funnel Chart

i
i
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No

8-1

8-2

8-3

8-4

Phrase / 1R

This funnel chart shows user drop-off at each stage.
IDT77RLFr— MIBBRETOI Y —EREZRLTWVET,

The major bottleneck occurs during the checkout phase.
BADKR MLy JIEREFHREDEBTRELTVET,

Only 5% of leads convert into paying customers.

RABBEEOHI OO BREEA L (2 N=T3>) LET,

We need to improve retention at the top of the funnel.

77D LER (KRR ToMBEEzmEIEIRENHY £,

9. L—&—F v — b} Radar Chart (Spider Chart)

9-1

9-2

9-3

9-4

This radar chart compares product features across five criteria.

ZDOL—R—Fv— MISODEECHREREETLBRLTVET,

Our product excels in security and usability.
BHOBBEFLF 12U T4 EEVCTINEETETCTCWET,

Notice the balanced shape compared to competitor B.
BMABLEBLTCAT Yy ROEM K (BR) ICTEBECIZEL,

Cost efficiency remains our weakest dimension.
BERNHRIMRA L LTEHEDORDFVIHEEE T,

10. EX b ¥ F L Histogram

10-1

10-2

10-3

10-4

This histogram displays the age distribution of buyers.
ZOERNT T LFEAEDOERDHBEZRLTVET,

The data forms a classic bell-shaped curve.
TR h =T (ERDHE) ZRMLTLET,

The peak concentration lies between 25 and 34 years old.

BHLERLTWVWEE— 7325 H 534 DOREICHE LTWE T,

The distribution is heavily skewed toward younger users.
DHFEFEL - —AICKER->TLET,

11. AV b F¥—F / B4LF 4 Gantt Chart & Timeline

11-1

11-2

11-3

This Gantt chart outlines our project roadmap for Q3.

ZOHY P Fr—bhiE. BIMFEHEO IOV 7 b —Rvy 7OHEERLTVET,

Development phase two overlaps with testing.
AR 7 -2 TR MIRE—FEELTVET,

We are currently right on schedule for the October launch.

WEE, 10BDU Y —RICATTH LD EFEEY EATHWETS,
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No Phrase / #15R

11-4 ' This milestone represents a critical decision point.
ZDRANA N —=VIFERBBERERA Y bEeBRLTWET,

12. #8847 7 Combination Chart (Combo Chart)

12-1 ' Bars show sales volume while the line tracks profit margin.
B 773k EEERL, MRS 7 7 ISHBREOHBEB->TLET,

12-2 | Please refer to the secondary Y-axis on the right.
ARlOFE2YE (H#h) = TSRIZE,

12-3 ' Even as volume rose, the profit margin dipped.
Fo | () M1EIML7-—A7T MEE (R dIhLE L1,

12-4 ' This combination graph highlights the relationship clearly.
COERTZ7I1E. ZOMEBRESNY P TRBLTVET,

13. F— 43K Data Table & Matrix

13-1 ' This table summarizes the key financial metrics.
CORFEBBPBIEEEZ L EHOTVES,

13-2  If you look at the third column, APAC shows positive growth.
JEERZ &, TOVTAREFMELA T 7 AERERLTVET,

13-3 ' The bottom row indicates our projected total for next year.
B MTIERFEDFRAGTERLTVLETS,

13-4 Let me direct your attention to the highlighted figure.
NAZAPINTHFICTEEWLLE VLR VET,
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EEXRR R3] (P77~ ME)

2527 L —XI222F D, ORNIVMUOEERENHY FT (ALRBEEZELHTIO3N), AlglE 7L —XESTT, BLHER
WEDIE, ZOBESOR—VICE>THE—HBICEZBELTLLEE W,

Expression ={ No
a net total of ... fiEt~ 7-3
a sharp drop =8 2-2
a striking contrast ASVESYab S nd 1-4
account for ~FEH® 3 1-3, 3-2
accumulated volume REE 5-1
As you can see from ... ~hohbhdLIIc 3-1
at each stage BREET 8-1
balanced shape INT Y ZADENTH 9-3
be divided among ~DETHHIND 3-3
be laid out RENTWD 7-4
be skewed toward ~IZf{>TW3 10-4
bell-shaped curve ~OLEL O R 10-2
bottleneck Rhvxy o - BEXY 8-2
break down DRSS 7-1
breakdown AR 3-4
buyer BAE 10-1
by 20 percent 20% DET 1-2
by channel F v 3 ILRIIC 4-1
checkout phase REF e & DERFE 8-2
clearly visible o & RTEND 5-4
climb back RbET 2-2
compare A across B A%ZBEATHEY S 1-1
compared to ~ &N T 9-3
contribution to the whole EE~DEBE 4-4
convert into ~~ERIT S 8-3

cost efficiency = OaEPSEVIES 9-4



Expression
criteria
cumulative growth
decision point
department
dimension

dip

direct relationship
direct your attention to
display
distribution
dominate
drop-off

Even as ...

excel in

expand

expand significantly
feature

figure

financial metrics
flatten out

form

heavily

highlight

illustrate

indicate

individual

launch

lead

lie between

main cluster

=0

HEmE%E
RIER B RR
BERREDKRA > b
!

Bl
—EMICTA S
B BA (R
~ITFEB LTW7EL
E NI

Saxi]
K¥%ED D
B
~95—HT
~IZHFTTWD
NI
KIBICHEKRT S
HBE - B

e

AT IRIR
BV B
2<%

KR&EL

SVl eaal

~% (HT) =7
Y

&4 o

Y —= - FFH
RAHEE
~DMEIZH D

FTELEH

No

9-1

5-4

11-4

1-4

9-4

12-3

6-4

13-4

4-1

10-1

3-1

8-1

12-3

9-2

4-2

5-3

9-1

13-4

13-1

2-4

10-2

10-4

12-4

2-1

6-2

4-4

8-3

10-3

6-3



Expression ={3 No

market cap Ry {7 R 6-2

market segment mistsX v b 3-4
market size MG 5-3
milestone e - FES 11-4
monthly growth BROEV 2-1

Notice how ... ~EWVWDRUICTEBLZET W 1-3
offset GRS e 7-2

outlier A B 6-3
outline BEERT 11-1
outperform ~% £[E%piEE 1T 1-2
over time R of@ e &b I 5-2
Overall, ke LT 2-3
overlap with ~tEETD 11-2
peak concentration EbEHRLTVLEEY 10-3
phase Tig - EXB& 11-2
positive correlation EDHEES 6-1

positive growth 77 AR 13-2
profit margin lERSS 12-1
profit variance FlzmDE=E 7-1

projected total Big Y= 13-3
proportion / shrink o N 4-3
refer to ~%=ZRTD 12-2
region Higs, 1-1
relationship HERBR 12-4
retention SRS 8-4
reveal HAoNIZT S 6-1
right on schedule LEOEFERBYT 11-3
roadmap 1TiE% 11-1
sales gains 75 LIS 7-2

secondary Y-axis B2V 12-2



Expression

shaded area

slice

starting at ...
step-by-step
summarize

the bottom row

the gap widening
the remaining portion
the summer months
the third column
the top of the funnel
track

upward trajectory
usability

variable

While ...

within each bar

=0
HEENF = N7 tEI
(A7 70) BROBY
~HhHHFELT
EXBERY 75

ENTD - L0
& T
WENLNEZ L
Y DD
BEoHHh A
351 H

772D LR
HBEES

HE LAY O#E
ELPd

EH
~$5—HT

FNFNDOBEDOFT

No

5-1

3-2

7-3

7-4

13-1

13-3

5-2

3-3

2-4

13-2

8-4

12-1

2-3

9-2

6-4

4-3

4-2



SINZEEE

youtube.com/@sin_ai_eigo

BERLADLETES

COMFRBEAFEELL27 L—XTY, ®EE (BLKE) + AFFIETHRALITET, BEMOMAEZRT EEENRC LY £
ER

Op=20

Am (EEHRL) FLERR FrrFxn

13188 x 47 L —X /#9224 527 L —X = EAMRTHRT fF - TLEYORE
https://youtu.be/fNQTLHVUMQc https://sin-eigo.com/chart-english/ youtube.com/@sin_ai_eigo

Ingk L 7-1318%8
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09 L—X—Fr—+ 10 X FTFL
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